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I Changes the emphasis on what is observed: priming
I Which issues are more important for evaluating candidate
performance?

I Shift from genteel (possibly partisan) broadcasters towards
the garbage fire that is comment sections
I No moderation in real-time
I Impossible to type long comments
I Lots of repetition/ “memes”

I Priming a very different set of issues
I Maybe good (elite primes downplay serious attacks on

candidate weakness)
I Maybe bad (reinforcing anti-deliberative, discriminatory and

even hateful primes)
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Social media as public opinion

Common goal for researchers, brands and political campaigns

I But what about social media users?
I “Twitter is not real life!”

I “Correlational Neglect” from Econ

I Cognitively expensive to calculate correlations
I Signals are more correlated than we think

I “Majority Illusion” from info/network science
I Can only observe local nodes
I Bad at discounting representativeness; network structure of
social media makes it harder



Summary of Theoretical Pathways

How does streaming chat influence perceptions of political events?

I Frequency: High volume comments increases distraction and
information overload.

I Content: Topics discussed serve as primes.

I Context: Commenter composition leads to inaccurate
inferences of overall public opinion.






